3 -

DOCUMENT RESUME

BED 185 082 gD 017 800

AUTHOR Allen, Richard L.; Bielby, William T. )

TITLE Blacks! Relationship with the Print HNedia. Discussion

. Papers 427-77. . ‘

INSTITUTION Wisconsin Oniv., Madison. Inst. for. Research on -
Poverty. . ‘

SPONS AGENCY National Science Poundation, Washingtonm, D.C. RAKN
Program. )

PUB DATE Aug 77

GRART .% “ RANN-NSP-01757 .

NOTE 32p.; Chart on page 20 may be marginally legible due

[}

to small,type

EDRS PRICE ur-3$0.83 HC-$2.06 Plus Postage. . .
DESCRIPTORS *Behavior Patterns; *Bjack Attitudes; *Blacks;
Demography; *Mass Hedia; Hedia Research; HModels;
sNewspapers; *“Periodicals; Sociceconomic Status
! B8STRACT - .
S This paper investigates the media attitudes and ‘¢
behavicrs»of black adults toward four types of print media: majority,
black entertainment, black establishament, and black nonestablishaent.
The relationships of demegraphic and socioeconosic characteristics,
subjective orientations, and media attitudes and behaviors are
elpirically examined. consistent with past reésearch, tut vith more
precise measurement and vithin a.multivariate specification, it was
founi ‘that. those of a higlher socioecondpic status tended to read more
magazines and print media in general, save black entertainment’
magazines. Overall, the relatipnships betweer all of the media
variables pointed to the utility of makimg certain di stinctions .
within the black press, and to the adeguacy of simultaneously
incorporating subjective orientations and derograpnic and
socioeconoric eharacteristics as predictor variables. (Author/AMN)

4

»

########################‘##############*######*#############t###t##“‘C

Doculentg/pcqnired by ERIC include many informal unpublished *
s'aterials not available from other soarces. ERIC makes every effort ¢
to ohtain the best copy available. Nevertheless, itews of marginal *
reproducibility are often encounter®d and this affects the‘quality *
of the microfiche and-hardcopy reproiuctions ERIC gakes available .
via the ERIC Document Feproduction Szrvice (EDRS) . EDRS is not *
responsible for the quality of the original document. Repraductions .

%

3

supplied by EDRS are the best that can be made from the original.
################b#########*########t#t#############y########*########

PSS YR E KX

*
-




ERI

Aruitoxt provided by Eic:

2

ED145042

-

[

Ubp 17400

-

-

UNIVERSITY CR ST TONGS

*

TMUTE

#421-77

e

PAPERS

BLACKS' RELATIONSHIP WITH THE PRINT MEDTA

U'S DEPARTMENT DF HEALTH
EDUCATION & WELFARE
NATIONAL INSTITUTE OF

EDUCATION

THIS DOCUMENT WA< BEEN REPRO-
DUCED EXACTLY AS RECEIVEL FROM
TME PERSON OR ORGANIZATION ORIGIN-
ATING ¢T POINTS OF VIEW OR OPINIONS
STATED DO NOT NECESSARILY REPRE-
SENTOFFICIAL NATIONAL INSTITUTE OF
EDUCATION POSITION OR POLICY

Richard L., Allen and William T. Bielby

L]
“PETAMISSIGN TO REPRODUCE THIS
MATERIAL HAS BEEN GRANTED BY

Tt fule Sor

TO THE EDUCATIONAL RESOURCES
INFORMATION CENTER (ERIC) AND
USERS OF THE ERIC SYSTEM

4 ON -
DISCUSSION

ERTY

PR

S




Blacks' Relationshipswith the Brint Media
. [ .- L

Richard L. Allen ' . )
Stanford Research Institute
and . o
William T. Bielby
Institute for Research on Poverty

August 1977

v
. N 2 -

This paper was presented to the Association for Education in Journalism

at Madison, Wisconsin, August 1977. The study was supported by a grant

‘from RANN-NSF (No. 01757) to the Cablecommunication Resourc~ Center, Mr.
Filliam Wright, principal investigator, and in part by funds granted to

.the Institute for Research on Poverty at the University of Wisconsin-Madison
by the Department of Health, Education, and Welfare pursuant to the Economic -
Opportunity Act of 1964. Mr. Wright's thoughtful and unselfish assistance

to the authors in the completion of, this study is greatly appreciated.

Also providing valuable support were Beverly Parks, Steven Millmer, Olivia
Frazier, Joyce Reeves, Javon Jackson. Carl Word, Doug Fuchs, and Lee Ruggels.




ABSTRACT °

v, /.
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?This paper. investigates the medii attitudes and behaviors of black - ot

adults toward four types of ﬁgint media=-majority, black entertainment,

@

black esigblishment, and black nonestablishment.~ Our conceptualization '
allowed us to empiricaliy examine the relationsﬁips of demographic and
socioe;onomic char;cteristics, subjective orientations,?and medi; exposure
_to several types of print media attitudes and b;haviors. Within a muleti- -,

variate framevyork, we wer€ able to replicate and greatly expand upon pre-. . _ ’ /

v10uq_f1nd1ﬁgs aboutathe relationship of black-Americans to the pflnt media.
%
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. Paatﬁ;tudig; iﬁ‘mass communication research have emphasized the effects-

of mass medta mebsages on their audience. The media Were initially viewed- o y
. . / . .
as molders of consent; the audiences were seen as atomized and defenselesc

targets of deiiberate or inadvertent pé&paganda (Baker and Ball, 1969). .

-

This emphasis has been apparent in the public policy questions éi%&(red
(McLeod and O'Keefe, 1972). Causes of changes in the attitude or behavior

of the avdience were sought by an examination of the charagteristiés of .
- - [ '

message content and source. Within this.frtmework,~commun1chtion and the

mass media are typically treated as the independent variables or as trans-
. Y . “

mitters of influence. One researcheé (Bauer, 1964) has suggested that the

«t - LT,

question of what gffectc mass media produbes (a one-way model) be replaced
by an approach that poses the queétion of what people do with mass commun-

eghcation.

e

™ N - +

- The ;nswer to the latter question suggests that communicatiecn Le studied
.as a dependent'vgriablé; Thus, thfs approach can suppleﬁent‘b;st research
(whicﬁ'haé provided useful infoimation) by providing an;ther view, ;eflecting
different ;;pects of a.single entity; nanelyt communication: and ité con-
comitants. That is, a more ba}anced perspective would g%&e additional
weight to ;onstgaints or impedimepts to communication ;nd to'condi;ions
that prod&ce them (Mcpeo& and 0'Keefe, 1972; McLeod aqd Chaffee, 1972).
This balanced view is warranted n.O‘where more than in communication
Feg;afch ort blacks. Pgst studies, emphasizi;g the gffécts of the media
upon blacks, have in;icatéd that the media has been responsible for ﬁe#ght- .

" ening social discord in the black éommunity, fowering blacks' self-esteem,

K "
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and teaching Blacks~to;5e unrelenting in the quest for ‘equal rights (Kerner,

1968' Allen, 1968; Clark, 1972; Hayakawa, 1968). Seldom have séidies in-

veatigated the more active role of blacks in relationship to the media,

fhat 13, the degree tc which the socioeconomic and baekground characteristics
of blacks affect their uses of and attitudes toward the media. Furthermore,
the little research that has been done in this area has focused dispropor-

sionately on black-white comparisous while ignoring sogial’ processes that
1 R . -

LI €

~

account for differences among blacks in their relationship to the media.
Finally, this research has been criticized for methodological inadequacies.
, t

o

The present study is aimed at strengthening this area’of study while address-
L4
L] . . v | &

ing the aforementioned shortcomings.

1. MAJORITY PRINT MEDIA

'ﬁajority print media is defined as newspapers or magazines owned by
whites. Unlike the electronic medium of television, which is almost an I,
exclusively majority medium, differences in the orientations of print media i
toward Eajority and minority~commqpities can provide important irnsights
into the relationship of blacks to;ard thisfmeéia

“ Dervin and Greenberg (1972) reported that neWSpapers are read less
often by the low-income population in comparispn with the general popueation
) Sargen; and Stegéel (1968) found :ﬁa; ioﬁiincome residents read ne&bpapers‘

for considerably less ti@e thaneihergeneral popilation . Bogart (1972).
* L B .

" found that blacks read newspapers less often than whites, although he did

not control for any socioeconomic differences in the composition of the

-

two populations. .
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- . « Sharon (1973-74) conducted one of the more thoiough_sfudtes on racial v -
- - ¢ o o .
L differences in readership. Using'a nationwide sample, she examined the - = 7, .

<

reading habits for newspapers, magazines, books, and other printed matter . :

of low-income segments of the éeneral population; and of blacks in parti-

. ) cular. She found that there were statistic;ily significant differences .

© -

= between white and black readers in the several print categories. The

; percentage différenceg were somewhet smaller in the two low-income groups

. N Y

B3

Ehan in the two racial groups of the total sample, Moreover, she repor ted
- N
that asstatistically significant'lower proportien of low-income blacks

. ¢

0 read the main news, Qomen's and soclety pages, editorials, and financial

and business sectionf of newspapers. - Given that a large sample was used

™ . *

and only levels of¥statistical significance were reported, interpretation

of these results is hampered.

- te

¥

2. BLACK PRINT MEDIA .o ¥,

Because of the little attention paid to tue Black Press by whites

(Keruer, 1988; Frazier, 1965), any investigation into the Black Press implies ]
an almost exclusive treatment ol blacks: that is, such a state,of affairs

make untenable a comparative analysis along racial lines--

The Black Press came into existence as an important instrument in

the black protest armamentarium, and it developed iu influence because >, s °

. - o -

the majority press overlooked what was considered news in -the black
h ]

éémmunity (Myrdal, ‘1972; Frazier, 1965; Paluer, 1970) . Historically, it

has been characterized as the g?eatest single power among blacks. It |

has been credited with keeping both leaders and masses under "racial

discipline" (Myrdaly 1972). .
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On the other hand, it has been described, dé@pi{g?its declarations

‘ ) . to the contrary, a8 the chief medium for the "black bourgeoisie" (Frazier,
. , . ) -

1965), and .the middle class (Myrdal; 1972, Berkman, 1963; Click, 1975).

Sy < . . -
. Hirsch (1968) presented .thg; same picture when he compared the readers of

~ #

one black hagazitne (Ebony) with the‘total U.S. black population along the‘
dimensiogs of income, occupation, and e acation. While the Black Press

° ' has.been observed to be oriented to-the middle class, the possible com-

] N N

ponents of the black middle class have not been systematically investigated.

As Hirsch poiﬂted(oﬁt, Frazier's description of the blaék bourgeoisie has

} ‘ , P
. * . become the model of the black middle class. However, Frazler indicated

/ _ that intraclass differences exist. In a subséquent introduction to Black

Bourgeoisie, he pointed out

an_important aspect of the New -Negro middle class that might -
have been included in this book and certainly could not be - -
" omitted from a more detailed study...I am referring-to the
most recent accessions to the Negro middle class who are
prominent In the sit-ins and in the other protest movements
against racial segregation. They do not have the same social
background as- the black bourgeoisie in my study [p. 12]..

More recent analyses of the Black Pressrhave indicated that, like

) . its readership, it is in transitisn (Palmer, 1970; Ward, 1973). For .

>

example, black newépapers that were prominent after World War II have

waned. Some black newspapers, however, have become quite prominent in

s

; ) the black comqrnity (e.g., Bilalian News--formerly Muhammad §2eaks—-and %
* The Black Panther). All of these newépapers.may be characterized as

organizatioﬁal, and some are profit-making. The one thing that has set

them apart from the earlier established Black Press is their militancy

»

t .
N (Palmer, 1970; Ward, 1973; Barger, 1973).
o .
Until the early 1970s, Ebony had very little direct competition.

The last five years have brought on a host of other black magazines. -

R
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. Th!é increase ﬁds,ﬁeen attributéd to the rapid emérgqnce of bluck identity.
Most of these new black,m;gazines havg placéd an emphasis onfspe:ializgd ‘

. | reader service.(Click, 1975). That is, they have ievoted more space to

the gnalyses 9f social issues involving or Having an e£fect on blacks a;:

- a group;: less spacé is generalf§ Allotted to Primarily entertainment o~

hamusement~mnterial. ¢ |

3: anidé from a few content analyses of black print media (Berkman,
A ]

o

o 1963; Barge-, 1973; Click, 1975; Geizer, 1971), there have been few

- empirical studies. Lyle (1967) researched blacks' Dewspaper reading

-

behavior and their attitﬁ&es toward these newspapers. He found that these

°
-

newspapers were considered more accurate and complete, but qgnsational

.and biased toward certair persons. Education was found to be a significant -

A

factor in detecting sensationalism; those with more college objected more

to sensatigualism than those with less college. Also, the perceived.need ‘

%

for black newspapers was highest in the concentrated black community and
. ‘ cy .

lowest in the areas fapther from the inner city. In geveral studies, Ebony

1

was shown to bg. the most ;idely read magazine; and it was reported that
lower-income blacks prefer reading about personalities, pgftiéularly in
' black magazides (Lyle, 1967; Allen, 1968). . ~ : -
Q ﬁaaed on the aforementioﬁeé studies,‘the research problem addressed
_ here may be stated thus: How do the social and economic poéitions and the

> .

subjective orientations of blacks relate to their attitudes and behaviors

@

toward both the Majority Press and the Black Press?

3. CUNCEPTUALTZATION OF THE PRESENT STUDY

. /
We constructed a model (1) to represemt the process whereby trust

. of majority, bIaq& establishment, and blapk nonegtablishment print media,




newspaper bias, and newspaper as a source of information'about blacks, are.',

?

- » P » N ¢
determined by thé extent of exposure to the primt media, general and race-
’ ¢ - a .t - * -\.
related attitudes (suojective orientations), and demographic and sociqeconomic

'charaeteristics; and (2) to substantiat; empirically the relationships implied
B ] . - - - N

by our model.: . . . . _ - '

TR
&

<

" «Insert Figure 1 about here .
- * - ,; s ?

E]

’ - » L ’ - N
Figure 1 presents a schematic representation of what we assume to.
3‘ .

?

be the c0nceptual relationships.nmong the four categories of variatbles ,
in dur model. Proceeding from right to left in gigure 1, we assum. media
exposure to be predetermined with respect to trust variaﬂies, perceptlon

of newspaper bias, and newspaper as a so\}ce of information about the black

=,

community. These media:variables entail some of the major communication

{
groupings used as research concepts.. While pastsattitudes about the media

- ° -

- surely affect future exposure, 6ur interest was in detecting current: and
presumably more transient, perspectives on the media. That is, given that

ourx sample is composed of adults, it is assumed that the irequency. and

extent of media exposure varies less than one's perspeetive of that media,
(the specific print media one goes to for information or qptertainment Say
change, but the frequency of reading changes less)

Futhermore, . vhen effects of other variables on our, ul;imate dependent
c, - .
variables are assessed statistically, it 1s desirable to control exposure.

to the print media so that effects of these variables may be examined with-

. 3 . .
* out the confounding effects of variation in exposure. Accordingly, exposure

LY

is presented as :an independent or predetermined variable 1n the prediction

of the various trust, perceived bia:, and source variables. Relatedly,

3
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Backgro'und Characteriétics |

. & . @
. $.——): - » . .\_ a
Lt Toa e S, Media Exposure

=

Majority Hagazine Reeding (MPR)

Educatioﬁ (ED)

*Socioeconomic Status (SES)

Age (AGE)

Sex (SEX) '

N .

Black Entertainment Magazine Reading (BMPR)
Black Establishment. Magazine Reading (BESPR)

Rlacic Nonestablishment Print Reading (BNESPR)

| Total. ‘Wewepaper Relding (NP'U{E) . -

” S;bjectivegoi'iens;'ations‘ .

.

Anomie (ANOMIE) . ~ /7 oL
Alienation from WhitesSociety’ (AL,IENW) ~—— o
Black Identity {BLID)

Ltsid e

{Media 'rrast Bias, and Source of Information

Majori ty Magazi'ne ’l‘rus& (MPTR)

Figure 1.

’

Black Establishment ‘Magazing Trust (BESTR) -

. x Black Nonestablistment Priant_Trust (BNESTR) .
’ E a Perception of hewpaper Bias (NPBIAS)
* Source of Inf.orniation (NPBLIN)
~ . -~
"\. 4 *~ * ,n P }
e - y 7
.’ ° . .

Schematic representation"bf conceptual rela tionships among blaek‘ adults.

- [
~
[}
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treating media exposure and attitudes as different domains has been
suggested by past reaearch (Clarke and Ruggels, 1970; Chaffee and McLeod,

1971). ‘ ’ &

s
Figure 1 indicates thatewe take demographic and socioeconomic chagacter-

istics as wvell as subjecti&e’orientations to be predgtermined with respect

to‘ﬁrint media outcome variables. That is, media ex~~ ° .nd the other

media variables are assumed to be influenced directiy by socioeconomic and

«

X .
demcgraphic characteristics and subjective orientations, and those factors

_indirectly influence attitudes and perceptions toward the media through

4

their effect oan exposure. 27\
Among subjective orientacions, race-relatea attitudes have been found
to.influence several sphé}es of life devoid of obvious racial content,

such as total television viewing time, frequency of public affairs viewing,

B

and opposition tb the Vietnam War (Schumén and Hatchett, 1974; Allen and
Bielby, 1977). Racfhl identity (or black identity) has been revealed as .

one of the most.consistent predictots for a wide range of social attitudgs

" held by blacks (Brink and Harris, 1969; Marx, 1969), and alienation from _
. A

]

white soctety has been sh0wn to be related to non-racial questions,ibuch
ag approval of gambligg and divorce, lack of confidence iﬁ govet;ment
officia.s, "among othe;s. However,rracial attitudea, as important as they
are, havg‘not been shown to determine or reflect black attitude in all
significant ‘areas of life.

?he.general attitude--anomie--has been shown to be a useful predictor
of media behavior (Singer, 1973). More generally, past research has found

that attitudes and ‘values affect audience members ih their selection of

newspapers (McLeod et al., 1965-66; McLeod and 0'Keefe, 1972).
\ -
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Finally, we assume that subjective orientations are an outcome of
demographic and socioeconomic background variables. Recent studies support

this specification, particularly in reference to age and, to & lesser extent,

-~
i

education (Gurin and Epps, 1974; Schuman and Hatcﬁett, 1974; Paige,k 1970).
In -this study, the relationénip‘between demograpbic and soclpeconomic

charac teristics and subjeetive orientations is not of substantive importance
in itself, ra*her it allows demographic and 3ocioeconomic variables to

affect print media variables indirectly through their influence on general

' ’

-

- and race-related attitudes. -

4. RESEARCH DESIGN

The data used in this study were collected as part of a latger pro~
ject examining a wide range of media variables within 1 samplé of black
adults from San Francisco. The data for this large project were coliected
cver three points in time. Data for waves 1 and 3 were used in this study.
The respondents received $5 for their participation in the first wave, and

/
$10 for their participation in the third wave.
Sixteen c0ntiguous census tracts in San Francisco were selected as

1 \

the primary area for this survey. Each .tract contained at least 20%

v ~

“black population according to 1970 census data. Within each census trae{s

specific blocks were eliminated if their population was less than 20%

<*

black.‘\The resulting modified census tract area contained 58, 537 peOple.

of whom 34,821 (60%) were black. This represented 8.2% eof the total
pnpk{ation of Sap Francisco; but it}ncluded 36.2% of the black population

of the entire city. Sample size was set at 600, gieing an expected 360 (:\\

]
black households (600 x .6). In each tract, the sample size was propor-

14
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- tienal to the nu;ber of blacks in the total sample area. Each sample
point was drawn from a reverse telephone directory ﬁy first selecting N
random numbers fo specify each of the N ;ample ppints in a tract. To
ensure that bias due to unlisted phones and homes without phoneé were
eli.dnatéd, listers contacted the next housing unit (home or apartment) .
imnediately abovg the address drawn from the directory.: ’
Of the 391 personal interviews attemptfd, 83% were conducted in the
first wave. There were 48 (12%) refusals; nineteen (5%) were not inter-
viewed because they had moved, were 111 or had died. .

-

On the third wave, 268 reinterviews were completed from the possible
299 (902). of the 25 who were not interviewed, 15 (5) were 1neligible )
because they had moved, were 111 or deceased; and 10 (3%) refused. The
268 respondenzs reinterviewed on the third wave represented 69% of the
original sample of 391.1

All 1items included in this study were forced-choice questions of T
various kinds. Items were sorted into indices and scales gy Eontent;

the appropriateness of the groupings was checked by corrected 1item-

. .2
total correlations.

3
The indices, scales, and items were intedded to tap the following dimemsions.

Background Characteristics

(1) Education (ED). Respondent indicated the number of years of schooling
o
completed.
(2) Age (AGE). Respondent indicated age at last birthday.

(3) Sex (SEX). By observation, the sex of the respondent was noted (male

dummy coded as 1).

T
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. 3
(4) Socioeconomic Status (SES) was a weighted composite of occupational

-

dtatus, income, and perceived class standing (3 items).

Subjective Orientaticns -

!

(1) .Anomie (ANOMIE).4 Resondent indicated whetger,he/she agreed orl
*disagreed w'th statements concerningNhis/her discontent with society.

" High stores indicate greater anomie (5 items). '

(2) Black Identity (BLID). Reapondent indicated, on a 5-point scale, the
degree of ag;eemént with statements concerning the distinctness of
blacks as a group.. High scores reflect greatZr black identity (7 items).

(3) Alienation frgm Whi.e Society (ALIENW). ﬁ;spondent indicated the

extent to which he/she was discriminated against because of his/her

race and whether things are changing in a more positive direction.

s

' , . High scores i{ndicate greater alieration (6 items).
N
Exposurg

(1) Majoritf Magazine Reading (MPR). Respondent indicated, from list

of 16 periodicals, the ones regularly read. High scores reflect

greater reading of majority periodicals.

" (2) Black Entertainment Magazine Reading (BENPR).5 Respondeut'indicgted,

from a 1ist of five magazines, the ones regularly read. High scores
reflect greater reading of black entertdtnment maga zines.

(3) Black Establjishment Magazine Reading (BESPR) Respondent‘indicated
whether he/she regularly read Ebony magazine (1 item). ‘

%) Black Nonestablishment Print Reading (BNESPR) Respondent in@icated
from & list of five print mddia, the ones regularly read. High scores

reflect greater reading of black nonestablishment print media.

16




(5) Total Newspaﬁer Reading (NPTME). Respondent réported how many days

’

ﬁer4week he/she rzad newspapers and how many hours “jer day were spent

14

‘e reading newgpapers. The two reports were nmultiplied to obtain hours

) ‘ per week spent reading newspapers.

Trust ’ &

(1) Majority Magazine Trust (MPTR). Respogdent indicated the éxtent of .
L A tqut in majority magaziﬁes regularly read.. High scores reflect
more trust in majority magazines. The index Qas=averaggd over the
K number of majority perioéicals read. . o .
'(2) -Black Establishifent Magazine Trust. (BESTR). Respondent indicated

the extent of trust in the black establishment magazine regularly

read. High scores reflect more trust in a magazine of this type.

(3) Black Nonestablishment frint Trust (BNESTR). Rgggézdent indicated"r
the extent of trust in black print media regularly read, wgighted

for the number chosen. -High scores reflect more trust in this
. “ N s = ‘ 4“
category of print media.

¥

X
Bias . . ;
—— . ] N
L

(1) Perception of wwspaper Bias (NPBIAS). Respondent indicated the
. . .
extent to which he/she perceived .newspapers to be biased or unbalanced

againt blacks. High scores indicated a greater perception of news-

.

paper bias (3 items). ‘
(2) Source of Information (NPBLIN). Respondent indicated the extent to
which he/shé would go to the newspapers for information about blacks

and the black ¢ommunity. High scores reflect a greater tendency to

.3

go to the newspaper for this information (1 item).

£
o2 %

ERIC o ‘ :
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5. RESULTS ,
A

-
2

Assuming the relationships in Figu;e 1 to be linear ;nd additive,

they can be represented by a series of linear equations, where eachu
‘variable is a linear combination of those variables that are predetermined
. with respect to it. Since the model is recursive--involvin; no~reqibrocal
effepta among groups of variables--the coefficients of the ::hation; can
be estimafed by applying ordinary lgast squares regression to each equation
(see Alwin and Hauser, 1975). \

“-Thus, proceeding from left to right in Figu;é‘l, we estimate reggession
coefficients as follows. Eaeh of the three subjective orithatiqp variables

- ) v .
is regressed upon the four background variables. Each medig.exposure variable

¥

is first regressed on the béSkgrbuPd variables and\thqnzgh both the background
and sqb;ective orien;ation Qariab%es._ The fog?é} rég;es;ions assess the total
effects of demographic and socioeconomic backgrdgpa on media qkpbsure, i.e.,
direct influences plus those operating indirectiy through general and racial
attitudes. The flatter regression yiélds direct influences on media exposure
' of both. groyps of ;Eriables. The hierarchical regreséibn'stqategy is applied
in a gimilar manner to eacﬁ one of the trust vagiables, perception of news-
paper bias, and the ége source variable; it is.regressed first upon'the back-
ground variables to as;ess their total effécts, then subjective orienta;ion
variables are entered, and finally'exposure‘variables are inciuded to assess
direct ihflu;nces of variabies in each of'thelthree groups (see Alwin and
Hauser, 1975 for a detailed discussion of this strafegy for estimating
recursive structural equation models).

In order to retain a parsimonioué representation of the process involved,

an independent (predetermined) variable is dropped from a regression equation

A3

18
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fon a dependent variable if the absolute maﬁnitude of the standardized

coefficient of the:independent variable is neither larger than .10 nor
grepfer than twice its estimated standard -erroc. That:is, we impose both
substantive (gteater than .10) ano staiistical (greater-than twice the

standard error) criteria for retaining an independent variable in the anslysis

of a given dependent variahle; those that meet neither criteria are dssumed \\\\

“to have trivial effect. .

i

Insert Table 1 about here
5 -

e ]
w ‘ - -

The first three columns of Table 1 assess the effects cof demogrkphic

.and socioeconomic background on general and race—related attitudes among

our sample of blacks. As noted above, these relationships are not of sub-
stantive interest and are disgussed elsewhere (Allen and Bielby, 1%77).
Demographic and socioeconomic background and subjective orientations

sccount for very little variation in all but one of the print media exposure
variables. Economically succeseiul black (high status) are mwore likely to E ;
be exposed to majority print media. Age has a small net negative effect
and alienation a small positive effect on exposure to black entertainment :
periodicals, that is, younger and more alienated blacks tend to be reading
this type of magazine. Abcut a third of the effect of age is mediated by -

-

alienation (the proportionate reduction in the age coefficient when alienation

is introduced). This indicates that part of tbe‘tendency of younger blacks

to read more black entertaimment magazines is a result of being mdre alienated,

and alienation in turn leads to wore exposure to these periodicals. As we
found for majority print nedia, economically successful (high status) blacks

are somevhat more likely to be exposed to the black establishment magazine.

[ . 19
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“table 1

st ndardized Coefficients of 4 “Mudel of Prinr Media Attitudes and Belaviors Among Black Adults a

Subjective Orientations

DEPENDENT

VARIABLES

Medig Exposure

Media Trust, Bias, and Source-of Information

BESPR BNESPR F NPTME

) - ABLIENW BLID N’BLIN
! L
. . ED - .4 -1 .- |.25 - 09 k.12
s 10 27" | 16 29"
Background SE : - <&l ) 1€ b -] -
Character- 5 * * » *
-.27 -. . -. a L —] -
{stics AGE 33 09 18 1? 21
3 P
: SEX - - -~ -- -- b1l 15} .12
- Fd
° L * o <
ALIEXNW .15 - L2 —] -
Subféctive , ]
Orientations SLID .0 17(-.20
. ANOMIE -=] -
: MPR L 12
.. "1 BENPR 16"
Media .
Exposure BESPR -
BNESPR i -
NPTME ! aé
. ! ‘
. R 6, 04 12 L 12 .06 .14
%N - 268
b For each dependent variable, tne left--0st column presents total effects; others present net effects as intervening variables are “introd.ze: into the

model.

Coefficient at least twice as large 17 aosolute value as its estimated standard error.

ERIC

Aruitoxt provided by Eic:

No separatec columm of (oo

-

*ficients is present when ar entire set of variables have no substantial total or net Te¥iects.
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- and, to a lesser extent, more black identity,_each independently qontributing

of the variance in exposure). No subjective orientation variables were

In addftion, age and sex have smaller’ independent effects, with older personn
and males slightly lessmlikely to be reading this magacine.

Blacks of higher socioeconomic egatus and younger blacks are more
likely to be reading the black establishment magazine (accounting for 12%

related to exposure to the black establishment magaiine. . ‘ ° «

Of all the expoeure variables, we are most successful -in explaining
exposure to black nonestablishment print media. The demographic and back—
T !‘

ground variables alone account for over 202 of the variation, where being

young, economically successful (SES) and, most importantly, more highly s @

- educated, each independently;contribute to greater exposure to this non- 5

establishment print media. Thirty percent of the variance is explained when the

subjective orientations are introduced, with alienation, less anomic attitudes,

1

to -exposure to black fionestablishment print media. While subjective orientations
mediate about half the effect of age and about a fourth of the effect of
socioecononic status, practically all of the effect of education-is independent

of subjective orientations (again, we are comparing effects of demographic .

and socioeconomic .background variables with and without the subjective-

- orientations vlrigbles included in the equation). That is, very little of

_the tendency for more edncated blacks to read the nonestablishment black

E

press arises from the tendency of such blacks to have more black identity
and less anomic attitudes.

Examining our final exposure variable, total newspaper reading, we
find a small tendency for males to obtain more newspaper exposure., We

find also that those expressing greater black identity are somewhat more
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likely to spend more time reading newspapers. That the coefficient for
age increases by 257 when black identity is introduced indi;ates that the
smaller total or "reduced form" effect combines offsetting fegde;cies:
The dirccfgtendency of older blacks to spend more time.reading newspapers

©

v
is somevhat reducéd by the tendency to read less because of the lower black

' identity among older blacks.
There were three trust variables--trust in majority, black establish-
ment, and black nonestablishment print materials. (Trust in black enter-

tainment hlzazines was related to none of the other variables in th;-model;

. indeed, it is.not clear what "erust" of entertaimment magazines refers to.

It was, therefore, not included as ome of the trust variables.)
The trust response codes for each print medium ar . 1 = none, 2 =

@ little, and 3 = qq;te a bit. \Thegaverage trust scores for majbfify;

7Slack;esfablishment, and black noﬁeatabi}sﬁment priﬂt media g¥re 2.30, 2.60,

: and 2.31. Overall, blacks trust the black establishment magazine most, and
the majority and black nonestabli;hmeht media about the same (the respective
standard deviatioﬁg of .47, .60, and .58 indicate that there is most consensus
/about thé majority magazine among blaéks). i

Returning to our model, we find that we account for little variation
in trust of majority print media; hlacks with’ﬂpre anomic attitudes are
somgwhat_morg likely to trust the majority magazines, and blacks alienated
froﬁ white society'age sligﬁtly less likely to trust theée media. Nor

:doeé trust in the black establishment magazine appear to be sy;temafically

related to many of the wariables in our model (with ohly 6% of the variafice

accounted for). Women are slightly more likely to express trust in majority

magazines, While expasure to the blaek eatablishment magazines does not lead




.
to more trust, there is a modest 8pillover effect from‘exposure to majority.
print media. .It could be that exposzre to the Majo;ity Press causes blacks
to seed out and trust the blackwe§tahlishment press as an alternative, or,
in contrast, establishment attitudes toward the black community (i.e.t ’ '
trusing their media) are reinforced by estahlishment behavior‘towarﬁ the
white community (i.e., reading their magazines). Consistent with either
interpretation is the finding that those who spend more time per week
reading newspapers are more trusting of the black establishment magazine. ; '
Similar to the findings just noted, there is essentially no systematic

variation in trust of black nonestablishment print media by socioeconomic

and demographic characteristics. Those exposed td the black nonestsblishment'

’pressiteno to be more trusting of it, as do blacks who spend more time with

s . - )
newspapers and blacks w th-less anomic attitudes, Paradoxically, those -

expressing hore.black identitypare slightly less likely to trust the black
nqnes tablishment press (while. no effect in either direction was detected

for black identitv on trust of the majority magazines or trust of the black

‘establishment magazine). This may be partly due to the ideological nature

of the nonestablishment print media, which oftentimes have quite different
and sometimes conflicting- interpretations of the state of nature.
Overall, it appears that we simply cannot account For variation among

blacks in their trust of either the black print media (with no more than o

t 6% of the variance accounted for) or majority magazines (with 42 of the

-variance accounted for). In no case ddd trust vary systematically with

sucioeconomic position, educational level, or age. Unless our measurement

techniques for the trust variables were inappropriate, it appears that varia-

tion-in print media trust among blacks is idiosyncratic with respect to impor—

tant social structural variables. :

2
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Perception of neﬁspaper bdas among blacks 1a.attr1butable to just
three factors: there is a ;odest tendency of blacks more alienated from
white aéciety to (not aurpristngly) percg}ve more bias  in newapapers, a
somevhat émaller tendency for those spending less time with the newapapet
to perceive more bias in them, and a slight tendency for less economically ) ey
yell qﬁf (low status) to perteive them as biased. These ‘factors suggest
tl at blacks less incorporated into the majority soclety, subjecttvely and

.

eeonomically, are those who Ei}l see newspaper coverage as unfair. .
"Finally, our attempt to account for variation among blacks 1n the
degree to which they use newspapers as a source of 1nformation, suggests )

1

vhat night be called a reader sophistication" atgdgaht. Hore educated
blacks and,’independent of- that, those‘expressing more black 1dent1ty,

are likely to seek out media other than newspapers to obtain 1nformétioa
about blacks. Whereas those who rel; on more traditional‘soqrces of in-
farmatioa—ithe Majority Press and the black entertainmentrpreas--are more
likely fo seek such 1nformatdon from newspapers. Not surprisingly, those
who spend more time reading newspapers are»more likely to use newspapers

to obtain information about blacks from newspapers. While our data suggest
no obvious explanation fog-this finding, our data do show that black males
are less trusting of at least one alternative'sourcef-the black establish- T -8
ment magazine. It may be that black females rely on the black establish- »

ment magazine for information about blacks, an alternative to newspapers

that black males are less likely to rely upon. ) -

6. DISCUSSICN ’ ‘ > . \

3

In this paper, we have used some of the commonly employed communication

variables in an attempt to gain a better understanding of the communication

N

. ‘
. ,
. - 25 .

@,




) :// and subjective orientation variables to be included, and allowed direct

enwironment of black’ adults. These communication variables were housed *

in a multivariate framlwork, which allowed de|ographic, aJcioeconomic, . '

. ) .,

and indirect effects of each variable to ‘be observed.

~

‘ Consistent with past research, but with more precise msasurament and .

within a multivariate specification, it was found that (1) those of a

hidher socioeconomic status tended to - spend more time with the newspapera,

&

«and (2) thos= with higher socioeconomic statuo ténded to read more nasazinea

“and print media in general, save black entertainment magazines. In reference
4

to the black print media (black establishment and black noneatablishment),

it &s_ worthy of note that although socioeconomic stagus was related to use " .

-

of both of these dategories oftmedia, a somewhat dissimilar pattern was

observed with respect to effects of otheyr demographic variables and subjective

For the establishment magazine, J.t was found that the more

orientations.

frequent readers tended to be younger. With the black nonestablishment

those of higher status and*younger age

print media, it was also found that

tended to be more fregﬁent readers, but the more frequent raaders ‘also

educated, more. alienated, less anomic, and with greater
g

black identity. Assuming that there are intraclass differences in the

tended to be higher

oup corresponds to that

‘black middle class, the description of the above 8r

" G1ddle class by Frazier €1965). Since
Y

o)
segment, described as the "New Negro

t establiQhed

-

the majority of blacP maga zines investiga§ed hete were no

during his writings, it can only be spenulated whether he would have hypotheaized

such a relationship. Less questionably, this group has many of the fundamental

.~ 1y
lack nonestablished media are aimed (see

-

characteristics toward which the b

Click, 1975).




¢ More of the variation is accounged for in exposure, to black nonestablish~

bl

ngni media than any of the other exposure variables. This may partly be

expisined ty the fewer number of people who are familiar with these recently

eptablished media, which imve been directec'i'generally toward a ‘m‘ore speclalized
readership; that is, a certain self-selection may be 1nv01\;ed. As a con-
ie-cp:.em:eL more variance in frequency of exposure 1s available to be explained.
Liét;.e variante was explained in the trust'varisbles, and it could be
that the media 1s not viewed in terms of ,g:r.\‘xst. .Ot:hers have ioubted, using
the relateci concept of credibili ey, that people conc’give‘ of tt;e media p:r 4
ge as having credibility; perhaps people have varying evaluations of content
that typically appear in a given medium (HcLé\/and"O-'Keéfe, 1972; McLeod

et al., 1968-69). - _ ] ‘-}

.Press, aad to the adequacy of simultaneously 1ncorporat1dg su'Ejective

or'entations, and defographic and socioeconomic characteristics as

B [
variabI;‘..""\ :

I ]
Finally 1t may be noted' that almost a decade after the Kerner Commission

’ (1968) cou’tended that the newspapers are ecpecially perceived as biased and

-

part of the white power‘strQ%ture, 1t was-found that the same relationships

h-4

Y

persisted amor}.those less integrated into white sog{y{--those less eco‘homically

o N
. wel. off, more alienated from_ﬂwhite soclety, whw spend \gis time with the

N~

/ TNEeWSpPApers.
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. - NOTES
. ‘ !
. 1To explore the—possibility of bias being introduced by drop-uvuts,

a ,onpnrilon wastmnde on all the background variables between those who

participated in the wave 1 study only and those wﬁo participated in studies

1 and 3, where all the includéd variables were taken. The drop-out pattern
appeared to be random across all of these variables, and there were no
_ statistically significant differences.

I

. 2M1881n3 data 1nde§_an& scale items were replaced by their means.

3The reliability coefficients (coefficient alpha) and the range of
the corrected 1temftothl correlations may be gleaned from the following

J o

table '
L -~ A
Corrected
. .+ Scales ‘ " Alpha © Item—totrl
. . Socioeconomic status .53 .21-,63
Anomie ' .67 .35-.57
Alienation from white society .65 . .32-.50

Total newspaper reading

- Perception of newspaper bias .74 .69-.83

e aThe Anoule scale was taken from Singer (1973)( Items for the

Aliehntion from White Society Scale were taken frOﬁ an‘abb;eviated version

” (minus one item) .of the‘;cale, created by Schuman and Hatchett (1974),
- N 3

’

ﬁearing'the ssthe name.

s‘ R . . JL \)
_*’7 . sfive magazines--Jive, Blacksta;s, Tan, Jet, Sepia--were included
' in this ﬂ&ﬂex besed on the relative amount of 1nformation on person-
alities and celebrities. . 3R
- .

/i )

-
s r—
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6Ebonz, the black magazine with the highest circulation figures,

was chosen to represent the black establishment press. This clgssification
refers to the length of its existeﬁce (since 1945) as well as the nature 3

of its contents assessed by empirical findings, primarily content analysis

(Berkman, 1963; Click, 1975) and critical observation (Frazier, 1965).

"The Black Nonestablishment Print Media index was composed of Black
World (publication has since terminated), Black Scholar, Freedomways,
Bilglian News, and Essence. These publications were establi’ed more
recently. They tend to be moré‘ideological in -content and place more

¢
emphasis on the critical evaluation of issues affecting blacks.

L)
e
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